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Chinese hotel chain giant 'H World Group' set to enter

ASEAN market, piloting in Thailand and Singapore
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Nikkei Asia reported today (May 20) that H World Group , a major Chinese hotel operator with a network of over 9,000 branches

nationwide, is preparing to seriously enter the Southeast Asian market, aiming to build an international brand based on the

company's intellectual property reservation and customer relationship management system.
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The first hotel in Thailand will be the newly renovated Montien Hotel Surawong Bangkok, a 475-room premium luxury hotel

located in the heart of Bangkok. The hotel will operate under the Steigenberger brand , one of the company's hotel brands.
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https://hrewards.com/en/steigenberger-hotels-resorts
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HWorld's first hotel in the region was the Ji Hotel in Singapore, which opened in 2019. The company is also building a mid-range

Maxx hotel in Pattaya, Chonburi, scheduled to open in late 2025. The hotel will feature 108 villas.
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https://jihotelorchard.sg-singapore.com/en/

In 2019, HWorld continued to expand its business abroad by acquiring famous hotel operators in Europe, the Middle East and
Africa, most notably the acquisition of German hotel operator Deutsche Hospitality for 700 million euros or approximately 755

million dollars, which was later renamed "HWorld International" in late February.
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However, the COVID-19 pandemic has temporarily put HWorld’s plan to expand its business internationally by leveraging the

German group on hold. However, once the situation improves, the company is ready to push forward with the plan again.

Southeast Asia is a high-potential market for HWorld, as it is a popular destination for Chinese tourists and an area that has yet to

receive much attention from the company, with only one branch in Singapore at present.
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As He Ji-hong, the company’s chief strategist, told a hotel investment conference in Hong Kong in March, Southeast Asia is an
attractive source of strategic opportunities, with the company focusing on countries in the region such as Vietnam, Indonesia,

Cambodia and the Philippines.
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H World was founded in 2005 by renowned business pioneer and co-founder of China’s Ctrip, now known as Trip.com Group, Ji
Shi . The company’s first step was to operate budget hotels under the Hanting brand, which has branches throughout China. H
World’s growth has been in line with the growth of China’s domestic economy and tourism industry, and the company has now
expanded its strategy to include hotel brands at various levels, such as the establishment of the G Hotel brand for mid-range

customers in Singapore.

Trip.com
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Nikkei Asia analysts said HWorld Group's expansion is aimed at maintaining its growth rate. Although it has been rapidly

expanding across China through franchises and other formats, the hotel market in China's cities is saturated.


https://th.trip.com/?locale=en-th

HWorld also hopes that leveraging the mid- and premium-market hotel brands acquired through its acquisitions of German

companies Steinberger and Max will help it become a global hotel leader and compete with the US and European hotel giants .
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He continued that the company’s key strengths in doing business are the development of operating systems to support all aspects
of its operations, such as room reservation systems, customer relationship management systems on databases, data analysis

systems, hotel property management systems, and customer applications.
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With the opening of overseas hotels, the group plans to seek opportunities to acquire overseas hotel operators and is open to target



countries such as Thailand, Vietnam, Japan, Singapore, and South Korea.
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H World Group has become one of the fastest growing hotel groups in the world. According to the latest ranking of the "Top 200

Global Hotel Groups 2022" (HOTELS 200) published by the American "HOTELS" magazine, Huazhu Group rose to sixth place.
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As of December 31, 2023, H World Group operates 9,394 hotels in 18 countries, has 912,444 guest rooms in operation, and created
175,000 job opportunities for the society. Huazhu Group operates 31 hotel and apartment brands, covering the luxury to economy
markets.

GRRGRY https://www.bangkokbiznews.com/business/business/1127575#google _vignette

https://remthailand.asia/chinese-hotel-giant-h-world-group-launches-maxx-pattaya-project/

https://asia.nikkei.com/Business/Travel-Leisure/China-hotel-chain-H-World-begins-foray-into-Thailand

https://mp.weixin.qq.com/s/SNsvK 6001KBSKTfvbuldg


https://www.bangkokbiznews.com/business/business/1127575#google_vignette
https://remthailand.asia/chinese-hotel-giant-h-world-group-launches-maxx-pattaya-project/
https://asia.nikkei.com/Business/Travel-Leisure/China-hotel-chain-H-World-begins-foray-into-Thailand
https://mp.weixin.qq.com/s/5NsvK_6001KBSKTfvbul4g

TA59N1SMAXX PATTAYA

P

il 131

v
o

v 108 giln

-
i
1M BUAY 4.9 AU - 6.9 A1UUM

P

Hufinu YuiaUsTann 26.2 - 26.8 AM5199

Huildaes 151 msnauns (afuiiassinen liswifuitaon)

A5y etaun 15 MRS A393IAS 81250A5 An 1.2 RS

syvvaszheidusyuvaiuwed dunde

fuftenu 12 msrauns

ANEIUNANN 15 UIN/ANT19L0RS

2%peuey 1feteunUszasd 1faslady 3%enh 1asvineth taundey

nosuaulng vm 29.8 m3auns szl (vunszides 6 ms19unT ax2 )

WOIUBULEN TUIA 22.32 AT1UNT

nszansoutudunsyanmulesdwhiivy fudou e

nszandula uiusmuniu nszanmaudesdahivey Wammutule

Jansanttu waziifinensadiunans

193wt 100,000 W &8N 7 YU drszoniivis 35% drsznaiaemsananursneluadedu 35% watsznefiamiethuass
auysainSoudwiau 30%

nitudi13ls waduzlsy

1. Zouiootes gilni 31-36 ua giafl 95-108 2. %@Lﬁamsamu gilndl 1-30 ginfl 37-94

Woulunisawu Wudyaiumaasis 10 U Ameuwnuade 7% vsnslaglssusurinam luee H wold

Yuwauuudil:  1-28usn TaSudmeuuwnueoesal waz 3 -10U lsuAmeuunurweld melasinisnmiufisgldsuammeuununniiiou uazdselimnduieou

vaufaudnll wavdinys 15%/A Junauuuiiz:  Suluwa 50%/4



Location

https:

maps.app.goo.gl/YfkeSbpkubE6uv)pT7?g st=il

3D (Show House)

https://realsee.ai/lg22NNba?product=realsee vr&lang=en&entry=share&refer from=vrcapp edit
https:.//realsee.ai/z7TRRKkAO?product=realsee vr&lang=en&entry=share&refer from=vrcapp edit
News

https:.//www.bangkokbiznews.com/business/business/1127575#google vignette
https://remthailand.asia/chinese-hotel-giant-h-world-group-launches-maxx-pattaya-project/
https://asia.nikkei.com/Business/Travel-Leisure/China-hotel-chain-H-World-begins-foray-into-Thailand

https:

mp.weixin.qg.com/s/5NsvK_6001KBSKTfvbuldg


https://maps.app.goo.gl/YfkeSbpku6E6uvJp7?g_st=il
https://realsee.ai/lq22NN5a?product=realsee_vr&lang=en&entry=share&refer_from=vrcapp_edit
https://realsee.ai/z7RRKkAO?product=realsee_vr&lang=en&entry=share&refer_from=vrcapp_edit
https://www.bangkokbiznews.com/business/business/1127575#google_vignette
https://remthailand.asia/chinese-hotel-giant-h-world-group-launches-maxx-pattaya-project/
https://asia.nikkei.com/Business/Travel-Leisure/China-hotel-chain-H-World-begins-foray-into-Thailand
https://mp.weixin.qq.com/s/5NsvK_6001KBSKTfvbul4g

MAXX PATTAYA Project

Area 13 rai, has a total of 108 units.

Selling price starts at 4.9 million baht - 6.9 million baht.

Land area is approximately 26.2 - 26.8 square meters.

Usable area 151 square meters (including swimming pool area Not including garden area)

Swimming pool size 15 square meters, width 3 meters, length 5 meters, depth 1.2 meters.

The swimming pool system is a salt water skimmer system.

Garden area 12 square meters

Common fee 15 baht/square meter.

2 bedrooms, 1 multi-purpose room 1 living room, 3 bathrooms, 1 swimming pool, 1 garden

The main bedroom is 29.8 square meters and has a balcony (balcony size 6 square meters 4x2).

Small bedroom, size 22.32 square meters

The glass around the house is specially made tempered glass for heat protection and sound insulation.

Stair glass, strong and durable, specially made tempered glass. rounded staircase

Parking in front of the house And there is a central parking lot.

Type A : Swimming pool in front of the villa, B : Swimming pool behind the villa.
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The deposit is 10% of the total house price, or not less than 100,000 Thai baht. The formal contract will be

signed within 7 days after the deposit is paid.

Incentive is only applicable to signed contract within the specified period.

Agents must sign the agreement and verify as project official partners to qualify for the incentive.

Incentive is non-transferable and cannot be exchanged for other rewards or benefits.

The company reserves the right to amend the terms and conditions without prior notice.

Sinking fund of 600 Baht per sq.m. (one time payment only).

Maintenance fee for residential unit of 15 Baht per sq.m. (Pay 12 month in advance).
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Stable hosting plan 1: Enjoy 7% annual return

tional hotel hosting.

Annual investment income
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implement : Deposit into the owner's
HAADLLMU designated account before
the 10th of each month
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Investment
Part 1 7% of house price. Guarantee

Example : House price 4,990,000.- x 7%

__ 349,300 Baht/years
- 12 month

= 29,108 Baht income/month
Condition
- Agreement 10 Years
- Free stay hotel of month 3 — 9 for 7 days (High season)
- Free stay hotel of month 10 — 2 for 15 days (Low season)

(on 1 year, Choose 1 choice)

Id's top 5 hotel groups

and 10 years of interna

Owner's voucherivalued
at approximately THB 15

uninninyanlizuim 157,5

15 days of free accommodation from
March to September each year; 7
days of free accommodation from
October to February each year
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Check-in requirements must be
submitted 7 days in advance and
confirmed he hotel
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Reliable hosting plan 2:You can choose hosting during off-peak hours

and enjoy 50% share of room revenue.

LIST Sales share

5I0AZIDUA manueiola

Corerights of owners | When the owner does not live in the
Antuazumlss Tovundny villa, he/she entrusts it to the manage-

DAUNUDY ment company and the owner enjoys

50% of the operating income.
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implement The previous month's income will be
HAADUINL settled before the 10th of each month
' and deposited into the owner's desig-
nated account
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The costs of linen washing/consum-
ables/guest breakfast/reception services
etc.shall be covered by the hotel
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Taxes are implemented in accordance with Thai tax laws; property management fees vaid in accordance with

the signed management agreement.  *misantiunsamnguinoni lno Mi3zasssniionmsians nineaduamveanaIns iansiadum

Example: 7,050 baht/night  Estimate low price.

2,350 baht -> cost

= 4,700 baht income/night * 365 day * 65% -> low % of quest in the years

1,115,075 income/years

50% Divide 50% benefit
557,537 baht income 50%/years

12 month Divide 12 month

= 46,461 baht income/month

*** Based on lowest price and low customers of one years

Condition  Agreement 10 Years

- Customers does not live if owner need to stay maybe have special price for owner





